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Every day our brands care for the hygiene and 

health of a billion people across 150 countries

June 5, 2024

For everybody and every body



147 Net sales 2023 

SEKbn

employees36,000

150 Sales in 

countries

72

Essity – A Leading Hygiene and Health Company

Production 

facilities



Leading Where
We Choose To Play

Source: The information has been compiled by Essity for presentation purposes based on data taken from external market sources including but not limited to 

retail audit companies, Price Hanna Consultants, SmartTRAK, Fastmarkets RISI and national macroeconomic data.
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Attractive Business Areas with
Focus on Profitable Growth
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Professional HygieneHealth & Medical Consumer Goods

Accelerate growth Grow high margin segments Exceed market growth from 

leading position

20%
of sales

Q1 2024

55% 25%
of sales

Q1 2024

of sales

Q1 2024



A Decade of Continuous Change

Acquisitions 

Divestments

Innovation

Brands

Efficiency Gains

Restructuring
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A Decade of Strong Financial Development

1) EBITA excluding items affecting comparability

2014-2020 Excluding Vinda’s published figures; 2021-2023 Vinda classified as discontinued operations.
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Q1 2024 - High profits 
and strong cash flow

▪ Higher profits with increased margins across 

business areas

▪ Volume growth excluding restructuring and exits

▪ Good pricing discipline

▪ Strong cash flow

▪ Divestment of Vinda completed



Divestment of Vinda Completed
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▪ Sales proceeds SEK ~19bn 

▪ Capital gain SEK ~9bn

▪ EPS Q1 2024 total operations SEK 16.21

▪ Annual return on investment ~14%
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Text
More efficient 

production

Pricing

power

More 

profitable and 

attractive 

portfolio

Lower 

volatility

Strong 

financial 

position

Essity in Better Shape 

than Ever



Invest in Essity

Attractive and growing markets

Well positioned for profitable growth

Leading brands and innovations

Sustainability in focus

Strong financial position
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This presentation may contain forward-looking 

statements. Such statements are based on our 

current expectations and are subject to certain 

risks and uncertainties that could negatively 

affect our business. Please read our most recent 

annual report for a better understanding of these 

risks and uncertainties.



Text
Q&A
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